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Sociological position in future food culture research
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Suita, a city of gastronomy, aims to become a member of the UNESCO Creative
Cities Network.
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Ramen preference and behavioral tendencies —Through generation and inter-regional
comparisons—
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A Survey on Ramen Consumption Behavior and Preference in Japan
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"Why Did Kanikama (Imitation Crab Meat) Spread Globally?--Trade Frictions and. the
Globalization of Food--"

15:30~16:00

AR E T (RFRZEAER )
(MREDEDTFT TN~ —rT 4 ]
Lateral Marketing of Suita's Food
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Local Cafes and Practice for SDG's Activities: Challenge of "KURAMAE Model" from Local to
Global

16:30~17:00  H &G « #6fh (30 77)

17:00~17:15 Pz (15 47)

SA19H (H) 12826 18KFET

S Zoom X —T 4 7
https://zoom.us/j/97393222479?pwd=czBwV01JL2tIYjN5QkZSaDE2cjl]Zz09
I—7 4 7 1D:973 9322 2479

/NA 3 — R:56513



